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meet thie changing timesl and

. satisfying customers beyond
Corporate ! ¢ S | i il
Do not rank customers. Honesty and lovmg X mdness come ‘

Credo 3 first.” “An unfaithful person is useless regardless of how gLfted N R R : |||their expectations;
' he/she may be.” ' DR :
Thus Daimaru has told its employees to keep a humble attitude

to serye customers. At Matstuzakaya, the spirit of “Abjure all"evil

We aim at developing the Group

and practice all good” has been valued.

They can be modernized as-“Customer-first principle” and.

by lcontributing to society at
“Contribution to society.” Thinking of stakeholders thoroughly
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and acting accordingly will lead to business growth.

large as a fair and reliable

We believe “Creating Shared Value (CSV)” to solve social issues LT

threugh business activities is nothing less than practicing the coO rpor at 1 on '

Group’s_corporate credo simply and honestly.
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